
“On Halfords landing pages, 
click through rates on 
promotional areas have 
increased up to 300%”

John Asbury,
Channel Development Manager,
at Halfords

Key Business Benefits

• 300% increase in conversions

Halfords has replaced static promotions with interactive media content, 
boosting click-throughs and conversions. Campaigns can be changed or 
updated whenever required at no additional cost, drawing on insight from the 
Amplience Content-as-a-Service platform’s built-in analytics.

Jon Asbury, channel development manager at Halfords, says his team can 
now promote more products across high traffic pages, delivering a more 
engaging site experience across mobile and tablet devices.

“We can see exciting future developments in mobile commerce, a key area of 
our business.”

Halfords uses Amplience’s closely tailored templates to ensure that images, 
text and call to action elements with data driven merchandising feeds can 
be combined to create new promotional content modules in minutes and 
without technical intervention.

Interactive media content and campaigns increase
customer engagement
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ABOUT AMPLIENCE

Amplience powers retail engagement at scale. The Amplience platform signals the end of today’s content production and publishing 

bottlenecks, accelerating processes and transforming assets into reusable, highly engaging digital content that can be delivered consistently 

across every customer segment, channel and locale. With Amplience, retailers finally have the velocity of continuously fresh content required 

to convert customers at every point of inspiration, driving higher sales and productivity -- all without scaling up the team.

Halfords is able to use Amplience’s Dynamic Media to 
optimize its use of rich images and videos to ensure 
the best possible experience for its customers.

As a result, Halfords category managers now have 
complete control over online promotions, refreshing 
and updating interactive media content modules as 
often as they like.

On Halfords landing pages, click through rates on 
promotional areas have increased up to 300%.


